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Drink driving campaigns: the past

70s and 80s

ÅFear induction

ÅRepressive

ÅMoralising



Donõt drink and drive oré



Control yourself before you 

get controlled.

Daddyôs in jail 

because he drank.



Doubtsé

Are these the messages that people reallyé

ÅWant to hear / believe?

ÅAre ready to accept ?

ÅAre willing to respond to / act upon?

ĄAre these messages really effective in 

changing peopleõs 

attitudes and behaviour ???



Since 1995: radical change

ÅNew concept: Bob = designated driver

ÅApproach = very positive



Bob: characteristics and 

core values

ÅFriendly, self -confident, takes initiative, sense of 
humour

ÅOffers a practical solution

ÅLoved and appreciated, makes it possible to 
have a party

ÅTaking turns: everybody can be Bob

ÅFor all occasions, 365 days a year

ÅClear message: being Bob = driving sober
(Bob does not drink alcohol at all )



Objectives

ÅGeneral: lower the number  of accidents and 

victims due to drink driving

ÅSpecific:

ïIncrease knowledge of designated driver concept 

(reached )

ïIncrease social disapproval of drink driving (reached)

ïLower the number of drivers under the influence 

(partly reached)



Basis of success: knowledge & 

expertise

ÅDrink driving: accident statistics, results of 

police enforcement

ÅTarget groups: 

ï40-54 y.o. drive most while under the influence

ï18-25 y.o. run most risk

ÅTarget group analysis ðwhat motivates 

them?

ÅMotives: social approval/disapproval = 

important



Approach

ÅCombination with police enforcement
Ą increases credibility and effects of 

awareness -raising

ÅMore and more oriented towards specific 
target audiences Ą diversified media 

choice



Dec 2009 ðJan 2010:

210.000



The Bob ®evolution

AttitudeKnowledge Behaviour Reward
Social 

emotion





1995

Iôll be Bob 

tomorrow!

It is time to party when Bob 

drives sober



1996Who has the 

key to the 

party?



1997There is a 

Bob in each 

of us



1998Hereôs to our 

Bob



1999

It is time to party when Bob drives



2000

It is time to party when Bob drives



2001

It is time to party when Bob drives



2002

ébut no Bob.

Make sure to have Bob driving. Always.



2003

Make sure to have Bob driving. Always.



2004

Choose a Bob and itôs time to party



2005

Choose a Bob and itôs time to party



2006

Whowillbebob.be



2007

Choose a Bob and itôs time to party



2008

Choose a Bob and itôs time to party



2009

Which Bob will win the car?



Bob in 2010é

ÅMore than someone who drives the other 

home safely

ÅStrong emotional involvement

ÅBob takes the initiative

ÅBob becomes a verb Ą active



I YOU



I YOU



You drive home safely 

those you love



You drive home safely 

those you love
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